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Ostapchuk S. Gender aspects of speech: on the example of modern Ukrainian-language printed media. The 
article deals with the use of feminines in the language practice of mass media of Ukraine. Attention is drawn to the 
expediency of using feminine and masculine genders or the common one instead of the common masculine gender. 
Â³ñíèê Õàðê³âñüêîãî íàö³îíàëüíîãî óí³âåðñèòåòó ³ìåí³ Â. Í. Êàðàç³íà
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Examples of feminines making are given. The problem of official formalization in the modern Ukrainian language of 
ethical and communicative norms, taking into account the gender component, is also found out. The analysis of the 
quantitative and qualitative composition of new nouns on the designation of persons in the Ukrainian literary language 
during the period of the end of the XX – the beginning of the XXI century is carried out. It is revealed that on the basis of 
journalistic texts one can deeper understand the real gender situation in a modern society. Here are considered 
lexemes that take into account the gender component, that is, feminine equivalents to the nouns of the masculine 
gender on the designation of individuals, as well as the question of the official fixing of such lexemes in the modern 
Ukrainian language as normative. It is found out that in linguistics nowadays the importance of the independence of the 
names on the denotation of female persons, formed by the affixal method, is important. In the Ukrainian language, there 
are the following female personal titles that arose without male equivalents. It has been established that the gender 
basis for the names of persons of the feminine gender can be derived from the names of males, as well as from the 
same foundations as the males’ names. In the modern Ukrainian literary language, the following forthens and their 
derivatives are used to form nouns for the denomination of females: -k(a), -sh(a), -yts(a) (-lyts(a), -nyts(a), -chyts(a), -
schyts(a)), -es(a), -ys(a), -yn(a), -yh(a). The suffix -k gives the meaning of female sex to the full basics of nonscientific 
nouns of the masculine kind. 
Keywords: feminines, gender aspects, speech, mass media, journalism, modern Ukrainian language, 
equivalents. 
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Shevchenko G. Methodological problems of crossmedia research. The paper delineates the role and place of 
crossmedia in the communicative space of the information society. The main thesis of this study is based on the 
opposition of classical and digital media, which is already traditional for modern communication theory. It means that the 
new Internet and Web 2.0 technologies aim to redirect the «old» single-vector communication to user-friendly interactive 
communication with the possibility of feedback. The dichotomy «classic media – digital media» confirms, in turn, the 
existing conflict between the two types of world perception, that is, the philosophy of classical mass communication and 
the philosophy of new communication 2.0. The paper interprets crossmedia as a comprehensive strategy for combining 
techniques of several classic and newest media platforms in order to develop adjacent cross-concepts. The research 
shows that crossmedia communication not only eliminates the conflict of the methodological apparatus of the two 
communicative types, but is also an example of their organic combination according to the synergy principle (1+1=3). 
The significance of the research methodology of traditional media for the full study of the philosophy of crossmedia is 
emphasized. This study proves that crossmedia is a type of new media that reveals their evolutionary but not 
revolutionary nature. 
Keywords: crossmedia, new media, traditional media, communication.  
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